same time. The ready-to-drink
water beverages are designed to
appeal to children ages one to six.

Both products in the line—
Original Wateroos 100 percent
Purified Water and All-Natural
Apple-Flavored Water—are
available in multi-packs of 6/237
ml aseptic Tetra Pak drink boxes
with attached straws for conve-
nient storage and consumption.
Wateroos are designed to be
merchandised in the juice drink
aisle near kid-targeted juices and
sports drinks. SRP is $3.29; spe-
cial promotions pricing is $2.99
or 2/85. www.wateroos.com.
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